

The Science Behind Your Garden

Sponsorship Proposal

The home gardener is part scientist, 

part artist, part philosopher, 

part ploughman. 


- John R. Whiting
Introduction

New Zealand is the home of proud and avid gardeners. More than 1.4 million adults are involved in this great Kiwi pastime. Gardening is the second most popular activity for people over 25.

The Science Behind Your Garden project aims to bring science into the home garden. 
This proposal aims to illustrate to “Colourful Gardens, the benefits of joining this project as the principal naming rights sponsor.

Science Behind Your Garden: Project Outline

Science behind Your Garden aims to empower home gardeners with expert knowledge, products and practical solutions on pests, plant disease, and soil health. The principal vehicle for disseminating information will be a series of resource kits that consumers obtain from their local garden center. These kits will have an added dimension in that they demonstrate the value of the expert scientists and scientific organisations working in these areas.

The project provides gardeners with information in five key categories:

· Vegetables

· Fruit

· Turf

· Soil

· Ornamentals

These five areas form the basis of an integrated approach to gardening, enabling people to consider how all aspects of their garden interact and adapt, thus improving their understanding and results. They will be provided with the framework to implement solutions that enable them to manage fruit trees, vegetable gardens, rose gardens and turf in a sustainable way.  

The key to the project is that the content is informative, rather than prescriptive; it provides an understanding of the science behind your garden in an enjoyable setting. 

Sponsorship Assets
What can “Colourful Gardens” expect to gain from sponsorship of this project? The “sponsorship assets” are outlined below:
1] Branding:
· Build Brand Equity – Science Behind your Garden provides an opportunity for “Colourful Gardens to further strengthen their brand equity with New Zealand gardeners. “Colourful Gardens will be supporting a programme which adds real value and depth of understanding to people’s knowledge of gardening, thus enhancing their enjoyment and results.

· Brand Exposure – The “Colourful Gardens brand will achieve significant exposure thanks to a variety of media: 
· Print: Nearly every metropolitan and provincial newspaper in the country has a gardening column.  Stories and photographs will be supplied to these columns and to a wide range of gardening magazines
· Television: By all accounts, TV garden shows will love this project

· Internet: (www.gardenscience.co.nz) a professional and informative website will provide content covering the five key information categories. The website will be featured in all promotional material including bookmarks, handouts, stickers and on gardening products and posters.

Project staff will provide media with full information kits as well as ideas for articles, contacts for interviews and photo opportunities.  
2] Customer Relations:
A teaching and reference manual will be developed specifically for garden centre staff to further their understanding of garden science. This will enable them to add value and better handle customer inquiries. 

This represents a significant human resource benefit to the garden centers. A well managed programme could generate significant goodwill for “Colourful Gardens with their key customers. 

3] Corporate Hospitality:

The programme will be officially launched in November in Wellington and will involve both political and industry representatives. This presents an opportunity for “Colourful Gardens to host and network with important customers and stakeholders. Displays and signage from the launch will be used at other gardening and home shows throughout the country. These secondary events provide additional opportunities for corporate hospitality.
4] Sales Opportunities: 
The Science Behind Your Garden will present “Colourful Gardens” with some unique platforms to leverage product sales. A speaking programme will be developed and offered to gardening clubs, classes, courses and societies. “Colourful Gardens might consider incorporating “product mentions” then distributing redeemable vouchers at the end of each presentation. 

Other channels that could be incorporated and leveraged in the future include:

· School/educational programmes

· Prominent displays in garden centres

· Gardener of the year awards
5] Philanthropic benefits:

The project is an opportunity to demonstrate community support in a relevant, useful way that adds value to “Colourful Gardens”’ target audiences. 

Sponsorship Investment and Benefits

Sponsorship has the ability to significantly expand the reach of this project – providing even more gardeners with information that will help them to be even more successful! 

The principal sponsor category investment is $X (excluding GST).

As the programme’s principal sponsor you will receive:

· Logo and naming rights on all promotional material 

· Ability to include additional company information (cost to “Colourful Gardens)

· Logo on website and a link to the “Colourful Gardens website 

· Acknowledgement at national launch and other display opportunities

· Signage and speaking opportunities at the launch
· Acknowledgements and logo on all media and promotional material

The Science Behind Your Garden presents “Colourful Gardens with strong branding / sales opportunities - the project team would work alongside “Colourful Gardens to ensure their sponsorship objectives are met.
Sponsorship Fit

There is a fantastic sponsorship fit between “Colourful Gardens and this project. Both aim to give gardeners products and information to empower them to enjoy gardening and to be more successful. 

The information provided through the project has strong links to gardening products and “Colourful Gardens will have the flexibility to leverage this. The information is also extremely credible having come from expert scientists and scientific organisations. “Colourful Gardens as a brand has the opportunity to benefit from this credibility! 
Contact information

For more information please contact:
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